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	 Probe:		 	 	 Why?	
	 2	
•	What	emotions	do	you	associate	with	shopping	for	new	clothes?		
	 Probe:		 	 	 Why	do	you	think	you	feel	_______?		
•	Name	a	few	brands	you	are	currently	loyal	to.		
	 Probe:	 	 	 What	do	you	find	appealing	about	these	brands?		
•	Name	a	few	brands	you	avoid	buying	from.	
	 Probe:	 	 	 Why	do	you	avoid	them?	
•	Where	do	you	typically	find	fashion	inspiration?	 	
•	Where	do	you	typically	go	first	when	looking	to	buy	a	new	clothing	item	or	outfit?	
Probe:	 	 	 How	do	you	do	this?	
•	How	long	do	you	typically	think	about	a	purchase	before	making	it?	
•	Do	you	consider	yourself	an	“impulse	buyer”?	
Probe:	 	 	 If	yes,	can	you	give	an	example	of	why	you	think	this?	
•	Do	you	prefer	to	shop	online	(via	any	electronic	device)	or	in	person?	
Probe:	 	 	 Why?	
•	Do	you	know	what	in-app	shopping	is?	




To	clarify,	in-app	shopping	refers to the ability of a smartphone or mobile device to facilitate the sale 
of products or services within a specific application. This can include gaming, entertainment, and 
other app types, but today we will focus on the social networking app Instagram and the purchase 
of clothing items. 
 
•	How	often	do	you	use	Instagram?	
Probe:	 	 	 If	every	day,	how	many	times	a	day?	
•	What	is	the	main	reason	you	use	Instagram?		
	 Probe:	 	 	 Why?	
•	Do	you	feel	like	you	have	an	“Instagram	appearance”	to	keep	up	in	your	posts?	
Probe:	 	 	 If	yes,	describe	this	appearance.	
Probe:	 	 	 Does	this	appearance	affect	how	you	dress	yourself?	
•	Does	Instagram	influence	your	personal	style	at	all?	







Probe:	 	 	 If	due	to	an	ad,	had	you	seen	this	ad	before?	
Probe:	 	 	 If	due	to	a	brand’s	content,	do	you	follow	this	brand?	
•	Was	this	an	impulse	buy,	or	did	you	think	about	this	decision	for	an	extended	period	of	time?	
Probe:	 	 	 If	premeditated,	how	long	were	you	considering	this	purchase?	
•	Have	your	online	shopping	habits	changed	in	any	way	since	the	introduction	of	in-app	shopping?	






	 Probe:	 	 	 If	yes,	how	would	you	define	this	term?	
	
Buyer’s	remorse	is	officially	defined	as	a feeling of regret experienced after making a purchase, 













	 Probe:	 	 	 If	yes,	was	the	feeling	the	same?	
	
CLOSING		
	
Do	you	have	any	questions	or	final	comments?	
	 4	
	
Thank	you	for	participating	in	this	interview.	I	appreciate	your	willingness	to	recall	your	own	
experiences	and	answer	these	questions.		
	
Interview	Appendix:		
			 			 						
			 	
	
	
	
